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It we kne
It was we wer
doing, it woul

not be called
research, would
Ite’

Albert Einstein
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FAMOUS CREATIVITY STUDY

the 19/70s at the Universit
ey, Donald McKinnon crec
riment to determine creaii

His task Tor the architects ‘
down everything they have d@Rc™A
day. Every part of their day

U -

From the results, there were 2 t
that separated the two sets €
architects.
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WHATWER , G

Firstly, the mé gSeconely, they took
difference was t fé// O.make up
the creative d. This is
architects knew surprsing, with
how to be playful. creative pe
They were more usually
us, constantly recogni
trying things out taking d
and playing with acti
Ideas.

The creative architects had decisiv
but it was at the right time. Not rushe
not straight away. Why was this?¢
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When decisions need to b
difference. The creative a
until the deadline to make
time to absorb the inform

with ideas and come up
solutions.

e standard architects would be less creative,
aking decisions quickly without allowing
Ideas to flow.

You don't solve decisions or make
breakthroughs just by logic. Lots of
people aren't creative because they
to/play. They aren't curious and don’
play around with different solutio
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2 KEYS TO BEING CREATIVE

LOSE THE SET TIME
DISTRACTIONS RESTRICTIONS

Dont let people disrupt Secondly, time is
you. No phones, no important. Having a

people distracting you. specific, rigi

Just you and your mind. end time ca

T'his is the time you will when bein
be most creative. This creates

Thoughts will come and space to play a

go, allow this to happen. curious.

Buddha says, the cloudy glass with bec
worries will being to settle and then t
low. Don't worry about thoughts not

lately. e days they will clear,
won'.




